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Effect of Community Identification on Virtual Society Order
—An Empirical Study Based on Social Networking Sites

ZHOU Gurlin
(School of Government Management, Heilongjiang University, Harbin 150080, China)

Abstract: Community identification in Internet society or cyberspace is essentially a sense of com-
munity, or the identification of the shared value of a specifically affiliated community. Social order in
cyberspace is affected by community identification by norms (including norm cognition and norm ef-
fectiveness) in social networking sites. The above theoretical relation helps improve management to-
wards cyberspace. Four management suggestions are as follows: pay more attention to SNS norm in
Internet management in order to strengthen the effectiveness of technical norm and law; use social
networking sites to achieve legislative right of initiative to enhance the legitimacy of related laws in In-
ternet; loosen the real —name registration appropriately and increase off — line activities in order to
improve sense of belonging to SNS virtual community; introduce social discipline into public opinion
management in order to construct an invisible—but—in—everywhere networked “super— panopticon”.

Key words: community identification; social order of virtual society; norm; social networking
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