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From Structural Imbalance to Structural Optimization: A Theoretical Analysis of the
Establishment of a Modern Taxation System Gao Peiyong ¢« 4 -

The goal of establishing a genuinely modern taxation system is to unify the
modern taxation system and the functions supported by it. The shortcomings and
weaknesses in the functions of our current taxation system lies behind its structural
imbalance. The core or soul for establishing a modern taxation system is to establish a
system that “optimizes resource allocation, maintains market unity and facilitates
social equity and long-term national stability” by taking the functions of modern
taxation as the standard to optimize the structure. The transition from structural
imbalance to structural optimization constitutes the fundamental path towards it.
Under the precondition of keeping the macro-tax burden at a basically stable level,
overcoming the shortcomings and weaknesses of our current taxation functions means
that we should resolve the problems in our direct taxes, which are absent or weak.
Increasing direct taxes and their proportion in the total taxes implies increasing taxes
paid by individual residents and their share in the total tax revenue. This is the most
important and central factor in the structural optimization of our taxation system.

The Invisibility and Remodeling of the Macro Structure: An Analytical Framework
Based on Consumption Zhu Di « 26 -«

In the new development stage, consumption serves as a growing driving force for
the economy, and the impact of the macro-external environment upon consumption
behavior is becoming more significant. Different disciplines are exploring measures to
expand consumption and routes to a more sustainable lifestyle. However, traditional
research is constrained by paradigms such as socio-economic status and attitude-
behavior, resulting in inadequate systemic consideration of the impact of the macro-
external environment. The “dual structure” framework emphasizes that the macro-
external environment imposes structural constraints on consumption: material
provisions and cultural conventions shared by society, influence consumption
behavior via multiple mechanisms. As a product of a complex structure, consumption
can be understood in terms of provision-convention-consumption dynamics.
Theoretical and empirical analyses point to an action framework composed of multr
agent and multrpractice synergy, emphasizing that the transformation of
consumption should be motivated by facilitating the macro-external environment.
Remodeling the macro-structural analysis of consumption can be an important
stimulus to broadening the scope of empirical research on consumption sociology and
promoting high-quality development.
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