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A Social Mentality Perspective on the Relationship between
the Spirits of Innovation and Craftsmanship

YING Xiao-ping' LUO Jin®

(1. Institute of Sociology Chinese Academy of Social Sciences Beijing 100732 China;
2.School of Psychology Capital Normal University Beijing 100048 China)

Abstract: Both the spirit of innovation and the spirit of Craftsmanship are essentially needed for the in—
dustry upgrading in our country. However there may be a potential contradiction between the innovation and
change emphasized by the innovative spirit and the inheritance and dedication contained in the craftsman spir—
it. From the perspective of social mentality the present study discussed how ordinary people understand the
contents of the innovation spirit and the craftsmanship spirit as well as the relationship between them. It found
that people’s understanding of these two kinds of spirits may remain in the sense of the single—sided perspec—
tive or traditional meaning rather than the comprehensive and contemporary ones. In particular some “core
features” of craftsmanship spirit were just regarded as the “peripheral features” of the innovation spirit while
some “core features” of the innovation spirit were regarded as the “peripheral features” of the craftsmanship
spirit implying the potentially complementary relationship between them. Based on the scientific view a rea—
sonable balance should be made between creating the new ones versus passing the valuable tradition between
keeping striving for changes versus the stabilization between generating innovations versus making renovation
between fostering the generalist versus training the specialist. In addition the creative and organic integration
of innovative spirit and craftsman spirit should be realized at the level of talents fields organizations etc.
from the aspects of construction of cross —border innovation teams and the cultivation of comprehensive
generalists.

Key words: social mentality; the spirit of innovation; the spirit of craftsmanship; traditionality;

modernity
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